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In late 2012, Wells Fargo’s Wealth, Brokerage & Retirement Group conducted a
national survey among Chinese-American investors to understand their unique needs.
Highlights of those survey results follow.

Two thirds (67%) of Chinese-Americans feel financially comfortable
(compared to only about half of all US households).

Three in five (60%) Chinese-Americans feel they are better off financially
compared to three years ago (vs. 51% of US households).

Nearly two-thirds (65%) of Chinese-Americans are confident in their

Compared to the US general personal financial future, compared to 52% of US adults overall.
population, Chinese-Americans - Chinese-Americans are less likely to report living paycheck to paycheck
are more comfortable with their (25% vs. 41% of the general population).

current financial situation.
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Chinese-Americans are less likely to need
to cut back on spending to make ends meet
(33% vs. 45% of the general population).

Chinese General
Americans  U.S. pop.

Only 17% of Chinese-Americans agree they are spending more than they can
afford (compared to 25% of the general population).
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than they can afford.
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O - Nearly two-thirds of Chinese-Americans (63%) are confident that they will
be able maintain their current lifestyle in retirement (compared to 48% of
Americans overall).

About two in five (43%) non-retired Chinese-Americans have a detailed plan

. . . for saving for retirement, similar to the general population (42%).
Non-retired Chinese-Americans 9 9 pop (42%)
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Chinese-Americans are more likely to cut back significantly on spending in

'&b order to save for retirement (43% vs. 36% of the general population).
Only one in four Chinese-Americans (24%) reports current expenses that
O prevent them from saving for the future (vs. 39% of the general population).
o
Saving for retirement is a priority O O O O O  Onlytwoin five Chinese-Americans agree

are more financially prepared saving for retirement (42% vs. 53% of the
for retirement than the general general population).
population.

for Chinese-Americans, and they r|:|] n m n m that debt reduction is more important than
i e

Living with multiple generations does not seem to impact Chinese-American
retirement confidence.

— About three in five Chinese-Americans are confident they will be able to
maintain their current lifestyle in retirement, regardless of whether or not
they currently or expect to live in multi-generational households.

Roughly one in ten Chinese-

Americans report currently

living in a multi-generational

household or expect to within continued on next page

the next ten years.
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Other Insights - A majority (55%) of Chinese-Americans expect that the national economy
will improve in the next two years (compared to 47% of all adults).

However, nearly half (49%) of Chinese-Americans feel their local government
has cut back too far in local services, compared to 39% of all US adults.

Two-thirds (67%) of Chinese-Americans see
improvement in the local housing market,
considerably more than the national

average (54%).

About the study

These survey findings are based on an online survey conducted November 9 - December 3, 2012 among adults
nationwide (N=1,105) and Chinese-American adults (N=500; 52 of which took the survey in Simple Chinese).

The survey was offered in English or Simple Chinese. Qualified respondents were non-students, ages 25-75, who
are the primary or joint financial decision-maker in the household with household investable assets of at least
$10,000. Survey results are weighted to reflect Census data for gender, age, race/ethnicity, region and household
income to ensure representativeness. Assuming no sample bias, the maximum margin of error for the National
sample is = 2.9% and + 4.4% for the Chinese-American sample.

About Market Probe

Market Probe is a full-service market research firm, headquartered in Milwaukee, WI, with offices in Evanston, IL,
specializing in behavioral and opinion research among hard-to-reach populations and professional communities.
For more information, visit marketprobe.com.

About Wells Fargo Wealth, Brokerage and Retirement

Wells Fargo Wealth, Brokerage and Retirement (WBR) are one of the largest wealth managers in the U.S., with $1.3
trillion under management. WBR includes Wells Fargo Advisors, the third-largest brokerage in the U.S.; Wells Fargo
Private Bank, serving high-net-worth individuals and families; Wells Fargo Family Wealth, serving ultra-high-net-worth
families; and Wells Fargo Retirement, which manages $231 billion in 401 (k) assets for 3.5 million Americans. Wells
Fargo Advisors is the trade name used by two separate registered broker-dealers: Wells Fargo Advisors, LLC and
Wells Fargo Advisors Financial Network, LLC, Members SIPC, non-bank affiliates of Wells Fargo & Company .

About Wells Fargo (Twitter @WellsFargo)

Wells Fargo & Company (NYSE: WFC) is a nationwide, diversified, community-based financial services company with
$1.4 trillion in assets. Founded in 1852 and headquartered in San Francisco, Wells Fargo provides banking, insurance,
investments, mortgage, and consumer and commercial finance through more than 9,000 stores, 12,000 ATMs, and the
Internet (wellsfargo.com), and has offices in more than 35 countries to support the bank’s customers who conduct
business in the global economy. With more than 270,000 team members, Wells Fargo serves one in three households
in the United States. Wells Fargo & Company was ranked No. 25 on Fortune’s 2013 rankings of America’s largest corpo-
rations. Wells Fargo’s vision is to satisfy all our customers’financial needs and help them succeed financially.

Note: Complete survey results are available upon request.



